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During the Cold War, the U.S. gov-
ernment’s cultural foreign policy 
directions were shaped by the 
threat of the expansion of commu-
nism throughout various regions 
of the world, and South Asia was 
no exception. The establishment of 
the People’s Republic of China and 
the outbreak of the Korean War, in 
particular, motivated the U.S. government 
to construct a U.S.-driven ‘free Asia’ bloc in 
the region (p. 3). Cinema and the Cultural 
Cold War: US Diplomacy and the Origins of 
the Asian Cinema Network examines the eco-
nomic, political, socio-cultural, and insti-
tutional construction of the postwar Asian 
cinema network, which intended to develop 
an alliance of anti-communist film produc-
ers in Asia. Sang Joon Lee argues that Asian 
film industries were affected by transnational 
conflict between newly sovereign and co-
lonial countries, with prominent financial 
and managerial support from U.S.-based 
organizations.

The power of films for disseminating ide-
ologies and lifestyles was noticed a long time 
ago by the U.S. government. A great deal of 
research has been published about the U.S. 
government’s propaganda programs and 
about Cold War institutions oriented toward 
influencing public opinion, especially under 
the Truman-Eisenhower Administrations. 
Additionally, within the scope of soft power 
policies, the ways in which CIA-funded in-

tellectual efforts were used as a 
weapon against the communist 
bloc have been variously analyzed. 
But surprisingly, very few studies 
have concentrated on the close re-
lationship between the U.S.’ foreign 
cultural policy and Asian cinema 
during the cultural Cold War. In 
Cinema and the Cultural Cold War, 

the U.S. cultural diplomacy in Asia during the 
Cold War is discussed from a different point 
of view, and Sang Joon Lee contributes to the 
English-language literature based upon this 
unique topic. 

The book is divided into two main parts, 
which complete each other by addressing 
the discussion on different levels. The first 
part, titled “The First Network,” focuses on 
the Asia Foundation (TAF)’s establishment 
process, prominent mission, key staff, and 
socio-political background, in addition to the 
TAF’s annual Asian Film Festival and its par-
ent organization, the Federation of Motion 
Picture Producers in Southeast Asia (FPA), 
from 1953 to the early 1960s. Given the U.S. 
government’s belief that it was necessary to 
construct an alliance against communism, 
Asian countries such as the Philippines, Indo-
nesia, South Korea, Taiwan, and Japan were 
considered an anti-communist bloc and kept 
under the control of a hegemonic regime via 
cultural and economic domination. Particu-
larly, Japan emerged as an ‘enlightened’ child 
of the U.S. and a financially self-sufficient ‘big 
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brother’ within the metastable regional entity 
(p. 3).

The FPA and the Asian Film Festival were 
founded under these circumstances in 1953, 
and received financial and managerial sup-
port from the U.S. institutions, especially the 
TAF, which was founded in 1951 as a non-
governmental foundation subsidized by the 
U.S. government and the CIA. Ultimately, the 
main aim of the organizations was to dissem-
inate the American way of life via a system of 
mass production that expanded the market 
with the help of regional organizations and 
film festivals, co-produced movies, and out-
standing movie stars, directors, and produc-
ers. The TAF’s motion picture project team 
considered that with Hollywood’s help, Asian 
domestic films could be qualified enough to 
travel to the American film market. However, 
none of the organizations fully achieved their 
ultimate goals over against local audiences 
and Hollywood’s foreign film distributors. 
In this regard, although the network did not 
disappear, the involvement of U.S.-driven 
organizations decreased and significant bud-
getary cuts were applied. Nevertheless, the 
film industry in Asia made progress without 
the direct help of the U.S. in the early 1960s 
(p. 11).

The second part, titled “The Second Network,” 
focuses on the evolution and eventual disap-
pearance of the new motion picture studios 
and their notable figures in East Asia as a cul-
tural and industrial phenomenon, especially 
during the early 1960s and the late 1970s. 
Lee calls attention to Shin Films in South Ko-
rea, the Grand Motion Picture Company, the 
Central Motion Picture Company in Taiwan, 
Shaw Brothers, Motion Picture, and General 
Investment, and Cathay Pictures in Hong 
Kong and Singapore as the five prominent 
film studios that aimed to constitute a system 

of mass production akin to Hollywood in East 
Asia (p. 137). Each one intended to expand its 
markets and, in this context, transferred the 
essential know-how from Japan, which was 
considered an easily reachable American pro-
totype in the region.

The march of process in implementing the 
cinematic network in South Asia was not 
independent of internal and external fac-
tors. The politics of local governments and 
leaders, the geo-cultural memory of nations, 
and the intention of the hegemonic regime 
exerted influence on the activities of cin-
ematic organizations, as Lee notes in the case 
of Shin Films. In the 1960s, South Korea had 
one of the more challenging foreign film im-
port quota systems in Asia, and Shin Films 
facilitated the modernization of the system 
with the support of the government. How-
ever, in the early 1970s, the schemes of ‘the 
Movie Empire’ did not unfold as planned due 
to some bad decisions taken in a sequential 
manner by film executives, the change of the 
import quota system’s conditions, and the 
domination of television in the country’s cul-
tural sphere.

In sum, there are multiple ways to analyze the 
transformation of the region’s film industry 
and regional studios’ transnational collabora-
tion with film studios in the U.S. Even though 
the network had its own hierarchical struc-
ture, its main aim was to produce films com-
patible with U.S. foreign cultural policy. Sang 
Joon Lee considers such films as the product 
of U.S. cultural imperialism in Asia. Ulti-
mately, U.S. foreign cultural policy is related 
to geo-linguistic and geo-cultural proximity 
and aims to bring along substantial alliances 
in Asia. Cultural politics, such as the hybrid-
ization of cinematic genres, can be summed 
up as glocalization in regions deemed strate-
gically important by the U.S.
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Sang Joon Lee’s study is in concordance with 
his other books and will be highly useful 
for academics and researchers in the field of 
Asian cultural politics. Readers will benefit 
from Lee’s deep knowledge of cross-cultural 

interchange through the Asian cinema net-
work and will become closely acquainted 
with the tension between main cultural flow 
and counter-cultural flow, which remains as 
important today as it was in the past.
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Greg McLaughlin starts his book, 
which investigates media in Rus-
sia, with his childhood memories. 
Caught up by the fear of nuclear 
attack and the destructive conse-
quences of the Cold War, he de-
scribes how he obsessively turned to 
research in a quest for understand-
ing. Over time, his fear evolved into 
an academic interest and passion. With a de-
gree in Media Studies in hand, McLaughlin 
now commits himself to study the collabora-
tion of mass reporting and propaganda in the 
Cold War era, a task made even more relevant 
by the fact that less than a decade after the end 
of the Cold War, Western mass media found 
a new enemy in the face of Russian President 
Vladimir Putin.

Right from the beginning, McLaughlin ex-
plains how forging an enemy image is essen-
tial when playing with people’s minds. For 
instance, it helps the media to control and ma-
nipulate fear, mostly by exaggerating a threat. 
Crucially, it diminishes the human face of the 
danger, making it inhumane. Throughout Pu-
tin’s Presidency, his image at the hands of the 
Western mass media has undergone a trans-

formation, even though it has never 
been positive.  Throughout the 
book, Greg McLaughlin represents 
various images of Vladimir Putin. 

In the third chapter the author ex-
plains that after his first election 
in 2000, Putin was presented as 
a mysterious spy, from whom no 

one knew what to expect. But many would 
remark upon his fondness for monarchy, de-
picting him as ‘the young king’ (p. 31) who 
wants to destroy corrupt, evil individuals, but 
ends up a tyrant himself. McLaughlin notes 
that Putin’s image started to shift from 2004 
onwards. The image of the President came 
under criticism, as did his elections in 2008, 
2012, and 2018. In general, Putin’s democratic 
legitimacy was called into question from his 
second term onward. 

The fourth chapter of the book describes three 
cases of murder and one attempted murder 
of opposition figures, all closely tied to the 
President. Two of them occurred in Moscow: 
opposition journalist Anna Politkovskaya 
and politician Boris Nemtsov were shot dead 
in 2006 and 2015, respectively. Both were 
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